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FROM THE PUBLISHER

Thank you for your interest in Logistics Management: The leading brand serving the transportation, logistics 
and distribution markets.

Logistics Management continues to develop new opportunities to deliver your sales message to the most 
qualified audience of logistics professionals available. We have our own in-house content creation agency, our 
own research division, a vast number of digital products and the best print magazine in the industry. Our total 
channel reach of professionals who read our magazine, receive our digital offerings, follow us on social media 
and visit our website now exceeds 300,000. Please see page 3 for a breakdown of our readers.

Tried and true, print advertising is still the best way for companies to deliver a broad message about their 
product or service. In 2018, Peerless Media embarked on a company-wide mission to speak with print readers 
from all of our brands to better understand their information needs. On page 4, you’ll find the results of 
this study and the reasons that 4 out of 5 of our magazine subscribers still rate print as their most-preferred 
source over any other medium. 

When it comes to digital marketing, Logistics Management and Peerless Media are second to none. No other 
brand provides as many opportunities to provide thought-leadership, branding, traffic-driving and qualified 
lead generation. LM’s content marketing strategies are ideal for companies seeking to make their mark in the 
industry. We will create the right content for you, promote it to the most qualified audience and generate 
either marketing or sales-qualified leads. Logistics Management can work with any size budget and deliver 
exceptional ROI. Please see pages 9-11 for information on our custom lead-gen opportunities.

If you’re just looking to generate leads quickly with minimal involvement, see page 12 for our collection of EZ 
Lead Gen products. These are created from our content so that all you do is receive the qualified prospects. 
We use our own editorial webcasts, digital issues and research to generate leads from our readers. And we 
offer sponsors a qualifying question on the registration page so that the leads we deliver are interested in 
your specific product or service.

Finally, we’re introducing an exciting new offering this year that will significantly extend your visibility in the 
industry. This program, called REACH, utilizes social media to provide your company with an exceptional 
opportunity to drive qualified traffic to your website, generate awareness or stimulate engagement. If you’re 
using Google AdWords to drive traffic to your website, or if your objective is broad engagement, we highly 
recommend this program. LM can deliver your message to hundreds of thousands of professionals in the 
logistics industry and provide immediate results. Please see page 13 for more detail.

Whatever your marketing objectives are for 2019 and whatever the size of your budget, Logistics Management 
will deliver the best ROI. We are your full-service marketing partner and we have a best-in-class team of 
talented professionals who are waiting to help you reach your goals.

I look forward to your success and partnership with Logistics Management.

Brian Ceraolo
President
Peerless Media
bceraolo@peerlessmedia.com

EDITORIAL TEAM 
Patrick Burnson 
Executive Editor

Sarah Petrie 
Executive Managing Editor

Jeff Berman 
Group News Editor

Josh Bond 
Editor at Large

Bridget McCrea 
Contributing Editor 
Technology

John D. Schulz 
Contributing Editor 
Transportation

GROUP EDITORIAL DIRECTOR 
Michael A. Levans 
Supply Chain Group 
Peerless Media 
mlevans@peerlessmedia.com
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LM AUDIENCE PROFILE

Social Media

Twitter Followers 42,85 

Facebook Likes 30,451

TOTAL SOCIAL MEDIA 72,736

Source: Publishers Own Data June 2018
* June 2018 BPA

Total Unduplicated Print/eNewsletter Subscriber Reach = 114,223

Total Channel Reach = 323,766

Total 
Magazine Circulation* 

70,039

Total
eNewsletter  
Circulation 

72,566

Average  
Monthly Unique 

Visitors  

108,425

Total  
Social Media 
72,736

Unique 
Magazine Subscribers

41,657

Unique
eNewsletter  
Circulation

44,184

Common  
Magazine/ eNewsletter  

Circulation 

28,382
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PRINT MARKETING

 The Value of Print
Print advertising is still the cornerstone of  
successful multi-platform campaigns
We all know the dilemma—where to focus your marketing budget 
in a multi-channel world that includes print, online platforms 
and broadcasting. What is the best marketing mix across those 
channels? 

It comes down to one question: Where is your target 
audience, and how do they want to be reached?
Logistics Management has a total audience reach of more than 
320,000 logistics professionals who engage with us in print, 
newsletters and on our website. More than 70,000 of our audience 
reach is made up of print subscribers—36% of which do not 
receive information from any of our other sources. And, 4 out of 5 
of those loyal readers report that print magazines remain their top 
source of industry information. Without print, you are missing out 
on high value buyers. 

*PRG Reader Survey
**For Qualifying  Advertisers

 Increase Brand Sales and ROI

High Visibility 
• More than two-thirds of our readers report to 

reading 4 out of 4 issues or 3 out of 4 issues.  
• 81% of our readers report to go through the entire 

issue or “scan most pages.”

Readers Take Action 
Following actions our readers have taken as a 

result of seeing an ad in a magazine:

Visited advertiser’s website  67%
Downloaded a white paper   61%
Viewed a video clip  45%
Contacted a company as result of reading  
 an article/seeing an ad  41%
Viewed a webcast/webinar  40%

Readers Value Advertising 
90% find ads useful for:

New product or service introductions  59%
Helps keep me up to date with new technologies  58%
Tells me something I didn’t know about a  
 company/product  52%
Serve as a launching point to search for  
 additional information on a company/solution  51%
Informs about a solution to meet a present need  47%

Top Information Resource 
84% of our readers report to using trade publications/

magazines to make well informed decisions  
on transportation, logistics and distribution products, 

equipment, technologies and services.

Print Pushes Purchasing
15% readers report buying products or services 

advertised in the last year as a result of advertisements 
and/or articles in Logistics Management  

(Signet AdProbe™ Results, February 2018)

Peerless 2018 Readership Study

Print is Preferred  
Over Other Sources 

It’s easier to read vs. a laptop, phone or tablet  58% 
I like being able to hold what I read                  46%
It’s easier to take it with me                                  43%
The content is more thorough or comprehensive  16%
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STRENGTH IN NUMBERS

* Switched from BPA to VAC in 2016

 Circulation Comparison vs. Other Industry Brands 
Logistics Management reaches the largest number of logistics professionals in the industry. No other industry publication reaches as 
many total subscribers or as many audited buying influences of logistics services, technology and equipment.  
 

Logistics Management Inbound Logistics Supply Chain Brain DC Velocity

Data Source                                                                      June ‘18 BPA Jun ‘18 BPA June ‘17 AAM Dec ‘17 VAC*

Total Qualified Circulation  70,039  67,789  60,029 50,000 

Buying/Specifying Influence 100% 91.2% unaudited  unaudited 

Logistics/Transportation Services   
Truckload Motor Freight/LTL Motor Freight 49,377  35,290 unaudited unaudited 
Truckload Motor Freight   43,970  unaudited  unaudited  unaudited  
LTL Motor Freight 38,519 unaudited  unaudited   unaudited  
Air Freight  29,557  21,641 unaudited  unaudited  
Small Package Delivery Services  41,210  35,239  unaudited  unaudited 
Freight Forwarding Services  24,208  19,911  unaudited  unaudited 
Third Party/Contract Logistics Services  36,313  31,793 unaudited    unaudited   
Expedited Freight Services  25,864 unaudited   unaudited    unaudited   
Intermodal Services  23,573  unaudited  unaudited   unaudited  
Rail Carriers  17,120  19,302 unaudited  unaudited   
Ocean Freight  22,835  19,561  unaudited  unaudited 
Port Selection  16,464 11,509 unaudited   unaudited   
Van Lines  14,839  unaudited   unaudited    unaudited   
Public/Contract Warehousing  19,998  unaudited   unaudited  unaudited  
Dedicated/Leased Fleet Operations  16,424 16,533 unaudited   unaudited  

Logistics/Transportation Equipment   
Trucks/Tractors  28,096 unaudited   unaudited   unaudited   
Trailers  22,060  unaudited   unaudited   unaudited   
Lift Trucks  25,231  unaudited    unaudited    unaudited  
Warehouse Equipment  34,421  unaudited   unaudited   unaudited  

Logistics/Transportation Technology  
Auto ID Systems/Bar Coding/RFID  22,036  unaudited  unaudited   unaudited   
Software (SCS/WMS/TMS)  36,890  unaudited  unaudited    unaudited 
Supply Chain Software  24,723 unaudited  unaudited   unaudited   
Warehousing Management Systems  27,577  unaudited   unaudited    unaudited  
Transportation Management Software  25,113  unaudited  unaudited   unaudited  

 At a Glance Print Value-Add & Special Opportunities
High value programs designed to give our advertisers special coverage within the issue.

Month Value Add Opportunity Close Date
January Bonus Distribution: SMC3 Jump Start 12/14/2018

February Value-Add: Signet Ad Probe Study        Bonus Distribution: RILA 1/18/2019

March Bonus Distribution: PROMAT Show 2/15/2019

April Bonus Distribution: ISM & Gartner 3/15/2019

May Value-Add: FREE Full Page Executive Insights in Technology Ad** 4/19/2019

June Bonus Distribution: SMC3 Connections 5/17/2019

July Value-Add: FREE Full Page View from the Top Ad** 6/14/2019

September Value-Add: Signet Purchase & Intent Study & Bonus Distribution: CSCMP 8/18/2019

December Value-Add: FREE Full Page Corporate Profile Ad** 11/15/2019
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2019 EDITORIAL CALENDAR

Logistics Management 2019 Editorial Calendar

*Joint Supplement with Supply Chain Management Review

ISSUE JANUARY
AD CLOSE:  
12/14/18

FEBRUARY
AD CLOSE: 
1/18/19

MARCH
AD CLOSE: 
2/15/19

APRIL
AD CLOSE: 
3/15/19

MAY
AD CLOSE: 
4/19/19

JUNE
AD CLOSE: 
5/17/19

LM  
EXCLUSIVE 

2019 Rate Outlook 
(print/web event)

State of  
Global Logistics 

e-commerce  
Supply Chain 

Annual Salary Survey The Digital  
Supply Chain

Logistics and Supply 
Chain Education

State of Warehouse/
DC Equipment Study

Annual Salary Survey

TRANSPORTATION 
BEST PRACTICES/  
TRENDS

Freight Payment Ocean Carrier Trends Parcel Express & Last 
Mile Roundtable 

Air Cargo:  
Freighter Services 

Trucking Technology State of Rail Freight

SUPPLY CHAIN  
& LOGISTICS  
TECHNOLOGY

State of TMS Evolving Role of 
GTM

Expanding role of 
WMS/WES

Visibility/Yard  
Management

Technology  
Roundtable     
(print/web event)

Role of Labor  
Management  
Systems (LMS)

GLOBAL  
LOGISTICS 

2019 Customs/  
Regulations Update

Global 3PL  
Management

Reverse Logistics European Logistics Advanced  
Technology:  
Freight Forwarders 

Cross-border  
Logistics

WAREHOUSE 
& DC 
MANAGEMENT

Lift Truck Series: 
Part 1  
(Maintenance)

Mobility and  
Connectivity

Warehouse/DC 
Equipment Study

State of ADC Lift Truck Series:  
Part 2 (Technology)

WMS Optimization 

SPECIAL 
REPORTS

U.S. Ports   ProMat Preview Quarterly  
Transportation  
Market Update: LTL                                                   

Top 50 Trucking 
Companies*

Top 30 U.S. Ports                                                                           

ProMat Wrap-up*

Quarterly  
Transportation  
Market Update:  
Ocean 

Top 50 3PLs*

E-Z LEAD  
GENERATION

• Special Digital Issues
• Industry Research
• Webcasts

Webcast:  
Rate Outlook

SDI: e-commerce 
Logistics

Webcast: Trucking 
Regulations

Industry Research: 
Salary Survey

Webcast: 2019  
Technology  
Roundtable

SDI: Motor Freight

36TH ANNUAL 
QUEST FOR QUALITY 
AWARDS

Quest for Quality  
Readership Voting:
- Ocean & Ports
- 3PL

Quest for Quality  
Readership Voting: 
- LTL
- Ocean & Ports
- 3PL

Quest for Quality  
Readership Voting: 
- Rail & Intermodal
- Air Freight
- 3PL

Quest for Quality 
Readership Voting:
- Truckload
- Rail & Intermodal
- Air Freight

Quest for Quality  
Readership Voting: 
- Truckload
- Final for all 

categories

VALUE-ADD  
PROGRAMS/SHOW
DISTRIBUTION

SMC3 Jump Start                    Signet AdProbe™ 
Study for Qualifying 
Advertisers  
(Value Add)                                                                

RILA

ProMat Gartner

ISM

Executive Insights 
in Technology for 
Qualifying Advertisers 
(Value Add)

SMC3 Connections

®
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2019 EDITORIAL CALENDAR

Logistics Management 2019 Editorial Calendar

*Joint Supplement with Supply Chain Management Review

ISSUE JULY 
AD CLOSE:  
6/14/19

AUGUST 
AD CLOSE:  
7/19/19

SEPTEMBER 
AD CLOSE:  
8/16/19

OCTOBER 
AD CLOSE:  
9/13/19

NOVEMBER 
AD CLOSE:  
10/18/19

DECEMBER 
AD CLOSE:  
11/15/19

LM  
EXCLUSIVE 

Annual State of 
Logistics Report/ 
Mode by Mode

Annual Quest for 
Quality Awards

Annual Study 
of Logistics and 
Transportation 
Trends (Masters of 
Logistics)  

Annual Rail/
Intermodal 
Roundtable (print/
web)

Future of Motor 
Freight

Logistics 
Management Annual 
Buyer’s Guide

• Airline
• Air Courier
• Air Freight 

Forwarder
• Integrated Carrier
• Multiple Services
• Motor Carriers
• Intermodal 

Carriers
• Maritime Services
• North America 

Ports
• Third-Party 

Services
• Logistics 

Technology
• Industry 

Organizations
• Warehouse/ 

DC Solutions

Annual Quest for 
Quality Awards

Annual Study 
of Logistics and 
Transportation 
Trends (Masters of 
Logistics)

Warehouse/DC 
Benchmark Study

TRANSPORTATION  
BEST PRACTICES/  
TRENDS

Truckload Brokerage Ocean Cargo 
Roundtable

Cold Chain/Food 
Logistics

Transportation 
Management

Motor Carrier 
Regulations Update

SUPPLY CHAIN  
& LOGISTICS  
TECHNOLOGY

SCM in the Cloud 2019 ERP Update Mobile Supply Chain Improving Inventory 
Management

On-demand Trucking

GLOBAL  
LOGISTICS 

Emerging Market 
Logistics

Risk/Insurance/ 
Compliance

Improving 3PL 
Management

Foreign Trade Zones Import/Export 
Update

WAREHOUSE 
& DC 
MANAGEMENT

Robotics Lift Truck Series: Part 
3 (Management)

Automation/ 
Systems Integration

Lift Truck Series: Part 
4 (Best Practices)

Warehouse & DC/
Transportation 
Integration

SPECIAL 
REPORTS

Site Selection/ 
Economic 
Development

Quarterly 
Transportation 
Market Update: Air

Top 25 Freight 
Forwarders

Supply Chain 
Software*

Top 30 Ocean 
Carriers                                    

Quarterly 
Transportation 
Market Update: 
Truckload                                            

Q4Q in Review   

2019 Warehouse/
DC Benchmark 
Study*         

E-Z LEAD  
GENERATION

• Special Digital Issues
• Industry Research
• Webcasts

Webcast: 3PL 
Market Update

SDI: SC Technology/ 
Software

Industry Research: 
Masters of Logistics 

Webcast: Annual 
Rail/Intermodal           

SDI: 3PL Best 
Practices

                                                                    

Industry Research: 
Warehouse/DC 
Benchmark Study 

Virtual Summit 
(Dec.) 

SDI: Top 20 Lists 

36TH ANNUAL 
QUEST FOR QUALITY 
AWARDS

36th Annual Quest 
for Quality Winners 
Announced

36th Annual Quest 
for Quality Awards 
Gala Celebration

Quest for Quality 
Insights

VALUE-ADD  
PROGRAMS/SHOW
DISTRIBUTION

View from the Top: 
Free Full Page Open 
Letter for Qualifying 
Advertisers  
(Value Add)

CSCMP                                                                  

Signet Purchase 
and Intent AdLift™ 
Study for Qualifying 
Advertisers  
(Value Add)

Free Full Page 
Corporate Profile 
Ad for Qualifying 
Advertisers  
(Value Add)

®
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ANNUAL QUEST FOR QUALITY AWARDS

 Quest for Quality Winner Promotional Opportunities

Q4Q WINNER ANNOUNCEMENT ENEWSLETTER 
Make the most of this prestigious win by showcasing your company 
to 60,000 logistics professionals who will see you’re a winner before 
reviewing the complete list.

QUEST FOR QUALITY AUGUST ISSUE
Feature your “Acceptance Ad” alongside exclusive Q4Q coverage.

ANNUAL GALA CELEBRATION 
Winners of the Q4Q Award represent the transportation and 
logistics industry’s most comprehensive study of carriers and 
service providers in the marketplace. 

Opportunities include:
• Gala Dinner Premier Sponsorship
• Cocktail Hour Sponsorship
• Table Sponsorships

SPECIAL QUEST FOR QUALITY AWARD “INSIGHT PROFILE” – 
NOVEMBER ISSUE 
As an Insight Profile 
sponsor who 
attended our annual 
Q4Q Dinner, your 
award presentation 
will be showcased 
in our November 
issue. We will 
feature a picture 
of your executive 
receiving the award and you will be able to state what differentiates 
your company in the market, and you can announce any new 
opportunities that you will be providing to shippers in 2019. 

This is a great opportunity for you to let 70,000 logistics 
professionals know that you were rated a quality service provider 
by our readers.

QUEST FOR QUALITY  
READERSHIP VOTING/ANNOUNCEMENT SCHEDULE

January • Ocean & Ports • 3PL

February • LTL                                
• 3PL

• Oceans & Ports

March • Rail & Intermodal       
• 3PL        

• Air Freight 
• LTL

April • Truckload                    
• Air Freight 

• Rail & Intermodal

May • Truckload • Final voting for all    
categories

August • Winners announced

September/
October • Gala Celebration

November • Q4Q Winner Insights/November Issue

The gold standard for customer satisfaction and  
performance excellence for carriers, ports and  
logistics providers worldwide

For more than three decades, Logistics Management’s Quest for Quality Award  
has been regarded in the transportation and logistics industry as the most 
important measure of customer satisfaction and performance excellence. 

Quest for Quality Awards are unique because the winners are determined by 
our readers—the buyers of logistics and transportation services who put carriers 
and service providers to work on a daily basis all over the world. Shippers vote in 
the genre of services in which they are customers; therefore, they vote for the 
providers that they believe have best delivered on quality service in specific niches.
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DIGITAL MARKETING 

 Making the Case
“Making the Case” is an 8-to-10 page testimonial written by our 
leading Logistics Management and Peerless Content Creation (PCC) 
editorial team that positions your technology, platform or service 
as an essential business solution. “Making the Case” addresses the 
decision makers’ pain points—ROI, real day-to-day benefits, and 
provides them with solid evidence to convince their company to 
invest.
• Co-branded with Logistics Management.
• “Top 5 reasons why” type guide written to present the case to 

multiple levels of decision makers. Content infused with quotes 
and examples; references for where to go for more information.

• Leverage our leading audiences to drive leads—content designed 
to address titles of decision makers who purchase your products 
or services.

Deliverables:
• 8-to-10 page Custom Content Guide.
• Turn-key creative—PCC produces   
 all materials including ads, eBlasts,  
 banners and guide.
• Executive Summary in Logistics   
 Management (full page or spread   
 advertisement).
• Custom eBlast promotional program  
 to our industry leading audience with  
 custom registration page to gather  
 leads.
• Inclusion in 4 eNewsletters.

NET INVESTMENT: 
$27,000 (using 2 page spread promotion)
$21,900 (using full page promotion)

 Custom Content Digital Issues (CCDI)
Custom Content Digital Issues will help your company influence the 
market by delivering a unique digital magazine that focuses on the 
topic of your choice. Logistics Management and Peerless Content 
Creation (PCC) will write an original cover story, add additional 
relevant features that have appeared in past issues (selected by 
you) and create a digital issue, complete with a cover, artwork and 
table of contents. Additionally, you can feature your full page ad(s), 
videos, audio, white papers, etc., which all link to your website.

Attract more traffic and leads from your online  
marketing efforts:
• Link ads directly to your website, white papers, and demos.
• Enhance advertisement pages by including video and audio.
• Enable potential clients to click through to a website or email 

directly.

NET INVESTMENT: $15,000

UNIQUE, HIGH QUALITY CONTENT DESIGNED TO ENGAGE
Logistics Management and Peerless Content Creation (PCC) thought leadership and market education lead-gen programs 
are aimed at helping you grow your business—whether you want to attract new prospects, increase your sales, or 
communicate more effectively with existing clients. LM is uniquely positioned to help you talk with our audience. 

 Insider Q&A 
LM’s custom “Insider Q&A” is a 
concise, tailored message that puts 
your company in a thought-leadership 
position on a particularly hot topic. 
Written by the Peerless Content 
Creation editorial team, your “Insider 
Q&A” will answer frequently asked 
questions on the chosen trend or 
issue that’s currently shaping the 
future of logistics. We will work with 
you to develop a powerful content 
piece that speaks to your company’s 

core strengths in the marketplace and places you on the forefront 
of thought leadership on the topic. And, we will drive engagement 
through our industry leading media brands. 

Benefits:
• Custom “Insider Q&A:” 2-page guide in an easy, quick read format.
• Dedicated Lead Generating eBlast: Promotion of your “Insider 

Q&A” to LM’s audience.
• Native Advertising: Highlight your sponsored content on our site. 
• eNewsletter Banner Promotion: Reach LM’s premium online 

community with your custom “Insider Q&A.”

NET INVESTMENT: $9,500

Lead Generation: Thought Leadership/Market Education

How to manage the freight 
capacity crunch

Q  A&

®

INSIDER
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LEAD GENERATION: Thought Leadership/Market Education

 Virtual Summit NextGen Supply Chain:  
Keeping Pace with the Digital Economy 
December 12, 2019
The Annual Virtual Summit will be hosted by Logistics Management 
and Supply Chain Management Review.

SPONSORSHIP FEATURES & BENEFITS
As a sponsor, you will be guaranteed leads and have access to 
exclusive branding opportunities including a free full page ad in 
the January issues of Logistics Management and Supply Chain 
Management Review. 

PLATINUM KEYNOTE (MAX 2 SPONSORS)
•  Lead information from ALL registrants—guaranteed min. 
    500 leads.
•  Top designation on all promotional materials.
•  Full page ad in the January issues of Logistics Management and 

Supply Chain Management Review.
• Company Showcase on Session Landing Page.
• White paper inclusion in Virtual Summit Featured Resource 

eBlast to 50,000 logistics professionals.

NET INVESTMENT: $13,500

GOLD SESSIONS SPONSORSHIP 
•   All leads from selected webcast and white paper downloads - 

guaranteed min 150 leads.
•  Full page ad in the January issues of Logistics Management and 

Supply Chain Management Review.
• Company Showcase on Session Landing Page.
• White paper inclusion in Virtual Summit Featured Resource 

eBlast to 50,000 logistics professionals.

NET INVESTMENT: $10,000

 Custom Market Executive  
Research Briefs  
Combine original market intelligence  
with lead generation.
PRG’s Research Briefs are a turn-key 
solution offering an unique opportunity 
to convey critical information to your 
target audience on a brand, product or 
a solution, or market factors. Each brief 
is a custom-developed report created 
by the sponsor and PRG.

Turning your brief into  
qualified leads:
•  Your executive brief is posted on LM’s website and promoted 

to key target segments to gain maximum exposure. 

•  Customized registration page captures qualified leads. 

•  Dedicated eBlast to our publication subscriber lists will 
generate numerous leads. 

•  The final PDF eReport will also be provided for client’s own 
handling and distribution. 

NET INVESTMENT: $15,000

 Leveraging Market Intelligence to  
Grow Your Business

BRAND AWARENESS BENCHMARK/TRACKING STUDIES 
Some key measurements may include:
• Awareness, usage and purchase intentions of brand and 

competition.
• Organization’s present and future requirements for a  

particular solution.
• Characteristics considered important when evaluating 

providers of a particular solution.
• Impressions, perceptions and evaluations of brand and 

competitors.

CORPORATE IMAGE/BRAND EQUITY STUDIES
Some key measurements may include:
• Brand relevance and value.
• Awareness/usage of brand as well as for competitors.
• Brand imagery.
• Attitudes toward the brand and competitors.
• Relative strengths and weaknesses.

NET INVESTMENT: Contact Sales Representative 

R E S E A R C H  B R I E F

FOCUSED ON REDUCING MANUFACTURING AND LABOR COSTS, cutting 

overhead and gaining production flexibility, manufacturers are increasingly outsourcing 

production to outside firms that can competently and reliably manage some or all of 

the process. Used both domestically and with foreign entities, outsourcing has proven 

itself to be a viable business strategy for companies that want to focus on their core 

competencies rather than trying to “do it all.”

Outsourcing Manufacturing:  Visibility and collaboration are the keys to a successful partnership

among all partners. Such a level of visibility must be present across the entire, end-to-end supply chain—a feat enabled by collaborative platforms specifically designed to manage the outsourced manufacturing process. 

To better understand manufacturers’ attitudes toward outsourcing and the benefits garnered from outsourced manufacturing tasks, Peerless Research Group (PRG) and Supply Chain Management Review, on behalf of E2open, conducted a survey of 69 top supply chain executives who are employed with U.S. manufacturing companies that report $500 million or more in annual revenue. The study was designed to specifically assess current strategies and future plans for outsourcing manufacturing processes.

The objective of this research was to understand: 
•  the criticality of sharing timely, accurate and uniform information among all partners;•  the level of visibility throughout supply chain processes; and

•  which technologies are being used to collaboratively manage outsourced manufacturing processes

Outsourcing helps companies achieve economies of scale that they might not be able to attain on their own. In many cases, for example, labor and overhead costs are a driving factor in the decision to outsource and represent a large portion of a manufacturer’s direct costs. When these costs can be reduced through outsourcing, it is a win-win scenario for both the outsourcer and for the third party. 
In terms of other benefits, companies that outsource non-core activities are able to focus on what they do best. So rather than tying up resources in processes that a contract manufacturer can handle just as well or better, a company can zero in on the other activities that drive its bottom line, such as sales and marketing or product development. Put simply, both human and financial resources can be freed up and funneled into growing revenues and profits. 

 

Although outsourcing provides many benefits, it also results in a lack of visibility as the number of partners in the supply chain increases. The more that happens outside the four walls and therefore outside the scope of ERP systems, the less visibility companies have and the more coordination is required. For an outsourcing strategy to be effective, there must be good two-way communication between the participating firms with up-to-date, accurate and synchronized information shared 
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LEAD GENERATION: Thought Leadership/Market Education LEAD GENERATION: Thought Leadership/Market Education

 Webcasts  
Be branded as an industry leader while generating  
qualified leads.
Logistics Management offers single sponsor webcasts supported by a full marketing 
campaign to promote the event and maximize registration.

SINGLE-SPONSORED CUSTOM WEBCASTS
• Your topic and speakers.
• Custom registration page.
•  Showcase additional content during webcast (case studies, white papers, etc.).
•  Receive contact and buying-intent information from all registrants.

NET INVESTMENT: $15,000

 White Paper Program
Prominent exposure to qualified prospects.  
The White Paper section of logisticsmgmt.com offers vendors and service providers 
a vehicle for directing customers to your white papers, video or educational 
product information that results in generating qualified leads.

• A dedicated email promotion featuring the sponsor’s white paper or case study is 
sent to Logistics Management’s targeted audience of logistics decision makers.

• Custom registration page that can include buying intent questions.
• Weekly lead reports for first 30 days.

NET INVESTMENT: $7,000 (1 program);  
$6,000 each (2 programs); $5,000 each (3+ programs)

Don’t have a White Paper? Peerless Content Creation (PCC) can help. Ask your 
sales representative for more information.

 Request-4-Contact Video Email Blasts
Send a specialized email featuring a snapshot of your product video, description of 
your product or service and a link to your video. 

• Each email includes links to a custom landing page that features a prepopulated 
registration page so you can generate requests for contact.

• Reach the most influential buyers in the logistics industry and produce responsive 
sales leads.

Target your message by demographic and geographic selections including buying 
influences, job function, and industry selects.

NET INVESTMENT: $410 CPM base plus selections, $2,500 for Custom 
Landing Page
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 E-Z Lead Generation Programs
Driving leads through premium content    
Utilize Logistics Management’s Special Digital Issues, Multi-Sponsored 
Webcasts or Custom Industry Surveys to generate numerous qualified sales 
leads. All of our E-Z lead programs are designed to get you quality leads from 
relevant industry-focused content to engage our audience. All you need to 
do is pick the pieces of content that work for your company and we will start 
filling your sales pipeline with quality leads. 

This exclusive content is offered to our readers through a dedicated series 
of promotional eBlasts giving sponsors highly valuable branding in addition 
to leads. And, you can further qualify your leads by adding a custom buying 
intent question to the registration page.

E-Z Lead Content Schedule
Month Topic Close Date
January Webcast: Rate Outlook 1/24/19
February Special Digital Issue: e-commerce Logistics 2/8/19
March Webcast: Trucking Regulations 3/28/19
April Industry Research: Annual Salary Survey 4/9/19

May Webcast: 2019 Technology Roundtable 5/16/19
June Special Digital Issue: Motor Freight 6/7/19
July Webcast: 3PL Market Update 7/18/19

August Special Digital Issue: Technology Software 8/12/19
September Industry Research: Master of Logistics

Webcast: Rail/Intermodal
9/12/19

October Special Digital Issue: Third-Party Logistics 10/14/19
November Industry Research: Warehouse/DC Benchmark 

Study
10/30/19

December Special Digital Issue: 2019 Round-up of LM’s Top 
20 Lists 

12/2/19

ENGAGEMENT CAMPAIGN 
•  All products promoted through eBlasts to 

70,000+ Logistics Management readers.
• Registration landing page to capture leads.
• Custom qualifying response regarding 

plans to purchase/evaluate your type  
of product or service over the next  
12 months.

• Limited number of sponsors.
• Special Digital Issue programs also include 

a bonus full page ad in the digital issue.

NET INVESTMENT: $7,000

Industry Research

Special Digital Issue

Webcast

Registration Page

Custom Buying  Intent Response
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REACH PROGRAM

  Audience Extension Program
Peerless Media has partnered with hundreds of premium news, sports, entertainment and social media 
websites to provide the opportunity to showcase your banner ad to traffic from logisticsmgmt.com. 
• Guaranteed to reach your target audience.
•  Provides more visibility and allows you to build frequency quicker.
• Extends awareness beyond the work day.
•   Puts your sales message on high-traffic news, sports, entertainment and social media websites.

NET INVESTMENT: $50/CPM

 NEW 
Are you using Google AdWords? Then you really need to look at Logistic Management’s REACH Program

Program Goals Audience

Traffic  
REACH

Optimized to drive traffic to your 
links/website.

• 172,000 Logistics Management social users
• Up to 2 million Lookalikes segmented by interest and industry focus

Awareness  
REACH

Broadest reach to maximize # of 
views/impressions for your ads.

• 172,000 Logistics Management social users
• Up to 2 million Lookalikes segmented by interest and industry focus

Engagement  
REACH

Increase social media audience 
actions (likes and shares).

• 172,000 Logistics Management social users
• Up to 2 million Lookalikes segmented by interest and industry focus

REACH Program Specs:
• Up to 5 images
• Links to videos
• Campaign images need to be 1024px x 512px
• Custom ad images can be created if materials are sent one 

month prior to campaign

NET INVESTMENT: $50/CPM  
(Minimum buy-in 50K per month) 

Leverage LM’s High-Value Social Media Audience
Logistics Management’s REACH Program implements a Facebook 
social media campaign targeted to our high-value social media 
audience of more than 172,000 readers to increase traffic, 
awareness and drive engagement to your brand and products. 
And, we can expand the audience with lookalikes to create  
a custom audience increasing your exposure to more than  
2 million contacts.  

• FASTER RESULTS THAN SEO - Once your REACH Program goes 
live, you’ll get instant feedback from Likes, Clicks and Shares 
giving you the ability to construct an effective campaign based 
on your results.

• QUALIFIED TRAFFIC – LM’s high-value audience of 172,000 is 
made up of print readers, eNewsletter subscribers, Facebook 
followers and our website visitors.  

• OPTIMIZED CAMPAIGN – Maximize the effectiveness of your 
campaign by targeting specific audience interest and social 
media behavior. 

• MORE ENGAGING – Drive Likes, Comments, and Interactions 
on your advertisements. The more engaged your audience is, 
the stronger your connection is with them.

• MEASURABLE AND FLEXIBLE – Results are immediate as you 
can see how many impressions, clicks, and conversions you are 
receiving. And, we can customize and adjust your campaign 
to suit your particular needs. Our tests have shown the click 
through rate average between 0.75-1.5%.

Maximize Exposure for Your Content 
 Events & Shows  
 Product Launches
 YouTube Videos   

 Custom Content
 Site Launch          
 Press Releases



 Third-Party eBlasts 
Your content sent to targeted buyers
You get the best results when you use the best lists. Logistics Management 
has the most audited buying influences of logistics services, technology and 
equipment. 

Through our list rental services, you will reach the most influential buyers in the 
logistics and supply chain industry to produce responsive sales leads. 

Target your message by demographic and geographic selections including buying 
influences, job function and industry selects.

NET INVESTMENT: $410 CPM base plus selections

 Channel Sponsorships   
Own your market segment on logisticsmgmt.com
Our content on specific topics are aggregated on a single landing page that is surrounded by the sponsor’s banners and logos. Just your 
company is branded—not your competitors—in the place where your potential customers come to keep up to date on industry news that 
matters to them.

6-Month Package:
•  Four Banner Positions: roadblock on page. 
•  20,000 retargeted advertising impressions per month showcasing 

your banner ad to traffic from logisticsmgmt.com on hundreds of 
premium news, sports, entertainment and social media websites. 

•  Content Box highlighting your white papers, Webinars, videos and 
educational information. 

•  One dedicated channel specific eNewsletter with your banner ad 
sent to 65,000 logistics executives.

NET INVESTMENT: $8,000 for 6-months ($1,333/month)

12-Month Package:
•  Two dedicated channel specific eNewsletters with your banner ad 

sent to 55,000 logistics executives.
• Same benefits as the 6-month package.

NET INVESTMENT: $13,500 for 12 months ($1,125/month)

Channel Sponsorship pages include:
Logistics:
• 3PL 
• Global Trade 
• Sustainability

Technology:
• Cloud 
• IoT 
• Mobile & Wireless 
• Software

Transportation:
• Air Freight 
• Motor Freight 
• Ocean Freight 
• Ports 
• Rail & Intermodal 
• TMS

Warehouse:
• Automation 
• Warehouse/DC 
• WMS
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Dedicated Content Page Channel Page
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BRANDING/TRAFFIC DRIVING

 Logisticsmgmt.com: Powerful Online Audience  
Logisticsmgmt.com is the leading website for the transportation, 
logistics and distribution industries. Logisticsmgmt.com offers 
the best and most unique opportunities to brand your company 
online, drive traffic to your website—and most of all deliver highly 
qualified sales leads.

Let Logisticsmgmt.com maximize your marketing efforts  
with proven marketing methods:

• BANNER, SKYSCRAPER, BOOMBOX AD UNITS
• CHANNEL SPONSORSHIPS
• LEAD GENERATION
•  WEBCASTS & WHITE PAPERS

Format CPM (NET) Dimensions

Leaderboard or Super 
Leaderboard 

$125 728x90 or  
970x90

Boombox 1  $130 300x250
Boombox 2 or 
Half Page 1 

 $130 300x250  or  
300x600

Half Page 2  $125 300x600

Jumbo $150 640x480

 Native Advertising  
Engage our readers with your content  
Start a dialog with LM’s engaged and targeted audience through  
Native Advertising. 

Your “Sponsored Content” has the look and feel of LM’s editorial 
content and doesn’t disrupt the user experience. Readers will 
engage with your article as they would with any other LM feature. 
And your native ad will be included in one This Week in Logistics 
eNewsletter.

Materials Due:
•  700 to 1,000 words column length.
•  Relevant image.
•  Link to your website.

NET INVESTMENT: $2,500

16 Channel PagesLeaderboard

Boombox

 eNewsletters
Engage LM’s premium online community with your logistics 
service, equipment or technology.   

This Week in Logistics  
This eNewsletter is a summary of the week in logistics, 
transportation and regulatory news.   

Frequency: Weekly Subscribers: 65,000

NET INVESTMENT:  
Top Position (600x100):  $3,000
Position 2 (300x250):  $2,500 
Position 3 (300x250):  $2,000
Position 4 (300x250):  $1,500

Breaking News Alert     
Logistics Management’s Special Alert is sent when there is breaking 
news or a special newsworthy event in the logistics industry. 

Subscribers: 65,000
NET INVESTMENT: $3,000

Custom eNewsletter       
Take custom content marketing to the next level. Logistics 
Management provides the content to match your industry focus 
and incorporates your marketing message into a branded Custom 
eNewsletter to your target audience.

Price dependent on audience selection



LM AD RATES
 Logistics Management 2019 Rates (Gross)

Ad Size  1x 3x 6x 12x 18x 24x 36x 48x
Full Page $12,500 $11,950 $11,580 $11,200 $10,960 $10,670 $10,170 $9,780
2⁄3 Page 9,800 9,700 9,530 9,025 8,820 8,430 8,040 7,750
1⁄2 Page Island 8,100 8,000 7,760  7,500 7,300 6,960 6,630 6,380
1⁄2 Page Horizontal 7,290 7,200 7,000 6,700 6,550 6,270 5,980 5,700
1⁄3  Page Sq. or Horiz. 4,920 4,880 4,800 4,525 4,425 4,240 4,040 3,900
1⁄4 Page 3,700 3,625 3,530 3,370 3,300 3,160 3,000 2,900

 
Color Single Page Spread

2-Color (Standard) $825 $1,455

2-Color PMS 930 1,640

3-Color 2,215 3,805

4-Color 2,300 3,955

 Mechanical Requirements
Publication Trim Size: 77⁄8 inches x 101⁄2 inches (Essential material must be kept at least 1⁄4 inches from trim)

• Preferred file format: PDFx1a version 1.3
•  Preferred method of submission: All images must be hi-res  

300 dpi, CMYK or grayscale and meet SWOP standards.
•  Save in TIFF or EPS format without embedded ICC profiles.
• Embed all fonts. Use only Adobe fonts.
• Files should be 100% of print size.
•  Standard trim, bleed and crop marks should appear  

1⁄4 inches outside trim.
• PDFs should be created from Acrobat distiller.

Ad materials: 
Upload a hi-resolution PDF to  
Ads4Peerless.ehpub.com

Ad Size Non-Bleed Bleed
2 Page Spread 15 in x 10 in 16 in x 103⁄4 in

Full Page 7 in x 10 in 81⁄8 in x 103⁄4 in
2⁄3 Page Vertical 41⁄2 in x 10 in 51⁄8 in x 103⁄4 in
1⁄2 Page 
     Vertical 
     Horizontal 
     Island

 
33⁄8 in x 10 in 
7 in x 45⁄8 in 

41⁄2 in x 71⁄2 in

 
4 in x 103⁄4 in 
81⁄8 in x 51⁄4 in 

—
1⁄3 Page 
     Vertical 
     Square

 
21⁄8 in x 10 in 
41⁄2 in x 45⁄8 in

 
27⁄8 in x 103⁄4 in

1⁄4 Page 33⁄8 in x 45⁄8 in —
1⁄8 Page 21⁄8 in x 45⁄8 in —

For more information please contact:
Kelly Jones, Production Manager

508-663-1500, ext. 319
kjones@peerlessmedia.com

Executive Contacts 
President and  
Group Publisher
Brian Ceraolo
bceraolo@peerlessmedia.com
281 Route 79
Morganville, NJ  07751
732-970-1070
Fax: 877-330-6649

Office Manager
Laurel Peddie
lpeddie@peerlessmedia.com
111 Speen Street, Suite 200
Framingham, MA 01701
508-663-1500, ext. 234
Fax: 877-330-7427

Sales
East Coast 
Paul Kenny 
pkenny@peerlessmedia.com 
Philadelphia, PA 19382 
Tel: 508-808-8251 
Fax: 877-330-6570

Midwest & Eastern Canada 
Jeff Giersch 
jgiersch@peerlessmedia.com 
Germantown, WI 53022 
Tel: 262-251-7395 
Fax: 262-251-7398 

West Coast &  
Western Canada 
Brian McAvoy 
bmcavoy@peerlessmedia.com 
Framingham, MA  01701 
Tel: 508-808-9554 
Fax: 877-330-7427

 

Client Services
Director of Client Services 
Mary Ann Scannell 
mascannell@ 
peerlessmedia.com 
508-663-1500, ext. 231 

Director of Marketing 
Karen Bligh
kbligh@peerlessmedia.com
508-663-1500, ext. 309

Director Content Management
George Kokoris
gkokoris@peerlessmedia.com
508-663-1500, ext. 326

Director Online Technology
John Brillon
jbrillon@peerlessmedia.com

Webcast Project Manager
Cheryl Murphy
cmurphy@peerlessmedia.com
508-663-1500, ext. 311

Online Content Specialist
Ben Camiel 
508-663-1500 x305
bcamiel@peerlesslessmedia.com

Email Production Coordinator
Zambeta Tsapos
508-663-1500 x329
ztsapos@peerlesslessmedia.com

Peerless Media is the leading provider of independent business content and information serving the supply chain  and design engineering industry. Through our 
flagship multi-media brands (Logistics Management, Supply Chain Management Review, Modern Materials Handling, Material Handling Product News and 
Digital Engineering) we offer unparalleled B2B coverage via publications, websites, newsletters, conferences, and research. Peerless Research is an independent 
division that provides business intelligence and industry reports to the supply chain B2B markets.

 Sales Offices


